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2.1 CSR

CSR

CSR

CSR

CSR

(2009b; 2011; 2012) CSR

CSR ( , 2009b)

Wall (1) (2)

(3) (Wall, 

2008)
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(A B C D)

1

( 1) (2011) 153

( 2)Wall(2008) 7 (2009b) 174-175 (2012) 56-57

< 1> CSR

Wall

(
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Bolt-on CSR
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2.2 Q

Q

( , 2008) 30~50 1

1 30~50

Stephenson 1935

R

R

Stephenson(1953) R

Q Stephenson(1953) R

Q R

(interdependency analysis) Q

(dependency analysis)

R

Q ( , 2011)

Q

Q

(forced-choice method)

( , 2011)

Q Q

P

(Kim, 2007)

Q

Sim, Yeom, Jeon, Park(2012) Lee, Kim(2015)

CSR Q

CSR
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３.

3.1 Q

Q Q population Q

Q 30~50

(Kim, 2007) Q

CSR 40

2

29 Q

3.2 P

P Q population Q

Q

Q population

P

P 20~30 (Kerlinger, 1986) CSR

CSR

37 P

3.3 Q

2016 4 7 ~12

Q

CSR Q 29

P

(forced-choice method)
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1 29 8 8

13

2 ×

3 ( × ) (

1~8 × 1~8 1~13 )

Q 3

< 2> Q

-4 -3 -2 -1 0 1 2 3 4

(2) (2)
(3) (3) (3) (3)

(4) (4)
(5)

< 3> Q



346  53 

PQ Method (2.35) 

4. 

4.1 

Q 1

< 1> P

NO. CSR NO. CSR
1 1 20 2
2 1 21 2
3 1 22 2
4 1 23 2
5 1 24 1
6 1 25 2
7 1 26 2
8 1 27 2
9 1 28 1
10 1 29 2
11 2 30 1
12 1 31 1
13 1 32 1
14 1 33 2
15 1 34 1
16 1 35 1
17 1 36 1
18 1 37 1
19 1
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4 2

8.7221~2.5448 24~7 4

52%

4 1 4 .4976 1

3 .3988 1

2 .0795 2 3 .1687

3

< 2> (eigenvalue)

1 2 3 4

8.7221 4.7230 2.9132 2.5448

( ) 24 13 8 7

( ) 24 37 45 52

< 3> 

1 2 3 4
1 1
2 .0795 1
3 .3988 .1687 1
4 .4976 .2292 .2264 1

Q Q (Kim, 

1997) Q 4 3 4 3

4
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NO. Statement
Factor Arrays

1 2 3 4

1. CSR 0 2 -2 -3

2. CSR ( ) -4 4 -3 0

3. CSR -2 0 2 -3

4. CSR -3 3 -1 1

5. CSR -2 4 3 1

6. CSR -3 -2 1 -3

7. CSR 1 1 0 0

8. CSR -4 -4 -4 -4

9. CSR NPO NGO -3 -1 -2 0

10. CSR -2 -3 -3 -4

11. CSR 1 2 -1 -1

12. CSR -1 -1 4 -2

13. CSR 3 0 3 4

14. CSR 3 -2 0 3

15. CSR 4 1 2 0

16. CSR 3 1 4 4

17. CSR 1 -2 -1 2

18. CSR 2 3 3 -1

19. CSR 4 3 1 2

20. CSR 0 -3 2 -2

21. CSR 0 -3 0 -1

22. CSR CO2 -1 -4 1 2

23. CSR 2 0 -4 1

24. CSR 0 0 0 -2

25. CSR -1 0 -1 0

26. CSR 1 1 -3 -1

27. CSR -1 -1 -2 3

28. CSR 2 2 1 1

29. CSR 0 -1 0 3

< 4>
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NO.
19 CSR 1.898
15 CSR 1.464
13 CSR 1.375
16 CSR 1.257
5 CSR -1.118
10 CSR -1.186
4 CSR -1.222
6 CSR -1.378
9 CSR NPO NGO -1.442
8 CSR -1.576
2 CSR ( ) -1.833

4.2 

4.2.1 1 ( )

1 CSR

CSR CSR

CSR

CSR ( )

CSR

CSR NPO NGO CSR

CSR

CSR CSR

< 5> 1

1 (2009b; 2011; 2012) CSR

Built-in CSR
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CSR 1

4.2.2 2 ( )

2 CSR ( )

CSR

CSR CSR

CSR

CSR CO2

CSR

CSR CSR

CSR

< 6> 2

NO.
2 CSR ( ) 2.111
5 CSR 1.939
18 CSR 1.921
19 CSR 1.301
4 CSR 1.178
21 CSR -1.035
20 CSR -1.048
10 CSR -1.073
8 CSR -1.253
22 CSR CO2 -1.507

2

Carroll(1993)

(Milton Friedman)
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2

4.2.3 3 ( )

3 CSR

CSR CSR

CSR

CSR CSR

CSR

CSR CSR

CSR ( ) CSR

CSR NPO

NGO 7

< 7> 3

NO.

12 CSR 1.797
16 CSR 1.722
18 CSR 1.482
13 CSR 1.421
5 CSR 1.330
3 CSR 1.114
9 CSR NPO NGO -1.008
26 CSR -1.028
2 CSR ( ) -1.061
10 CSR -1.230
23 CSR -1.277
8 CSR -1.473
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3 (2009b; 2011; 2012) CSR

1

Built-in CSR

3

4.2.4 ( )

4 CSR

CSR CSR

CSR

CSR

CSR

CSR

8

< 8> 4

NO.
13 CSR 1.716
16 CSR 1.205
14 CSR 1.178
27 CSR 1.178
6 CSR -1.786
8 CSR -1.977
10 CSR -2.576

4 (2009b; 2011; 2012) CSR

Bolt-on CSR
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Bolt-on CSR Bolt-on 

CSR

4

5. 

CSR

1

CSR

2

CSR

3 CSR

1

4 CSR

CSR

Q CSR

CSR

CSR

CSR

CSR CSR
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CSR

CSR

3 4
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10 12
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CSR HRM NPO
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(2016) CSR
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(2009a)
10

(2009b) 9 CSR (2009)

(2011) CSR
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(2012) CSR CSR
37 3
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業の社会的責任に関する日本の大学生の主観的認識とその類型分析

- Q方法論を中心に-

CSR Q Q
(Q-methodology) CSR

CSR
4 1 CSR

2
3

CSR
4 CSR

CSR
CSR CSR

A Study on Subjective Recognition Types of College Students in Japan on Corporate 

Social Responsibility

- Focused on the Q methodology -

Ahn, Tae-Hyuk

In this study, in order to analyze the subjective recognition types of the collegiate woman in Japan related to CSR, to implement 
the Q methodology subjectivity of people is obtained through Q sample. This study is an exploratory study seek to establish 
a conception of CSR and the plan of the sustainability.

From the study, the subjective recognition of CSR was classified into four types. Type is ‘social service by business 
activities come with social responsibility.’ In this type, they recognize it as the CSR that develop of business based on sociality 
and the position based on theoretical essence of CSR. Type is ‘management strategy based on economic responsibility.’ 
In this type, they recognize it as the CSR that the means for profit seeking and the position based on the principle of market 
economy. Type is ‘social service by the creation and practice of new business.’ In this type, they recognize it as the CSR 
that the creation of sociality through the use of profitability and ability. Type is ‘social service by the philanthropy.’ In 
this type, they recognize it as the CSR that philanthropy and charity of unrelated to the basic business.

The results of this study provide the meaning for exploratory study on the recognition of CSR based on college student 
subjectivity and each analyzed type would suggest the standards and direction of the concept for CSR and furthermore would 
be considered to be contributed to invigoration of CSR.




