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< 2> 

(n) (%)
20 6 2.6
21~30 25 10.8 
31~40 33 14.2 
41~50 27 11.6 
51~60 51 22.0 
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(16.2%) (12.5%)
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제주방문 일본인 여성 객의 행동 분석
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An Analysis of Japanese Women Tourists’ Tourism Behaviour in Jeju 

Chung, Seung-HoonYang, Sung-SooKo, Mi-Young

This study analyzed the characteristics of Japanese women tourists’ travel behaviour in Jeju. To accomplish the purpose of 
the study, the research data from Japanese tourists visited in Jeju were used and the questionnaire items needed for this study
were extracted and analyzed using the research data of Marketing Strategy for Attracting Japanese Tourists : Resulted from 
Changes in Tourism Trends .  The results were as follows: Age was the highest in the 50-60 age group and education has 
a high percentage of high school graduates and college graduates. Also, more than half of the jobs were full-time housewives. 
In case of the results of the characteristics of travel tourism behaviour, the proportion of package travel was high and the reasons 
for choosing the tourism destination is that the scenery is beautiful, and it is good to be able to enjoy the island sightseeing
spot, etc. 

The evaluation of Jeju tourism showed that the satisfaction of accommodation and individual attractions was the highest, 
followed by the kindness and professionalism of employees, security/safety food quality, and restaurant facilities. On the other
hand, entertainment/nightlife, language communication, and  transportation were somewhat less satisfactory than other items. 
From the results of this study, it will be possible to provide useful data for developing a strategy for expanding the attraction 
of Japanese women tourists in Jeju.  




